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Quantitative language attitudes research to-date has relied primarily on methodologies 
that require participant introspection, such as self-reports and interviews—including those 
associated with the matched-guise approach (Lambert, 1967)—to capture both affective 
(emotional) and cognitive (evaluative) listener reactions (e.g., Cargile & Giles, 1997; Ryan, 
1982). Meanwhile, outside the purview of language attitudes research, psychologists have shown 
that implicit attitudes (linked to immediate, emotional reactions) and explicit attitudes (linked to 
cognitive, evaluative reactions) are in fact two distinct attitude constructs that must be measured 
separately and with different methodologies (e.g., Strack & Deutsch, 2004). Importantly, these 
latter studies have shown that implicit attitudes cannot be captured using methodologies that 
require introspection.  

To test whether and how this implicit/explicit attitude distinction applies to language 
attitudes research, the present study measured 165 participants’ implicit and explicit reactions to 
US- and foreign-accented audio stimuli. Implicit reactions were measured with an audio Implicit 
Associations Test (IAT; Greenwald, McGhee & Schwartz, 1998), which is known to capture 
spontaneous associations. This study’s use of audio stimuli for the IAT represents an innovation 
in IAT methodology.  Explicit attitudes were elicited through written questionnaire (e.g., Rohner 
& Björklund, 2006).  

This study’s hypothesis that participants’ implicit and explicit attitudes toward the same 
speech would diverge was confirmed. The IAT results indicated an implicit bias [D=.33, p<.05] 
in favor of the US-accented speaker, while the self-report results indicated an explicit bias 
[F(2,121)=3.969, p=.021, .2=.062] in favor of the foreign-accented speaker. These results 
support the conclusion that affective and cognitive reactions to accented speech are associated 
with separate attitude constructs which can and should be measured separately and differently. 
The results thus argue for the recognition of this distinction in discussing and analyzing listener 
reactions, and the integration of implicit attitudes measurement methodologies into future 
language attitudes research targeting listeners’ affective reactions.  
 


